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PARTNERS & SUPPORT

• Local and wider community
• Private Landowners
• Arrowtown Promotion and Business Association
• Mt Soho Properties
• Queenstown Lakes District Council
• Department of  Conservation
• Wakatipu Wilding Conifer Group
• LINZ
• QEII Trust



MULTI-
PRONGED

• Strategy Document
• Weekly Chopping group – Arrowtown Choppers
• Local media
• Social media
• Signage
• Family Chopping days
• Keas, Cubs, Scout groups
• Local market
• Local planting and trapping
• Town meetings/Shaping Our Future
• Business Association
• Other Community Groups
• Council
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Summary

• Community engagement is crucial 
for success
• Get the community buying into 

the problem using the places they 
see/walk/bike/hike/ride
• Time is needed to build 

community buy in
• Get their hands dirty – volunteer 

days for everyone
• Importance of  showing people 

biodiversity 
• Reliant on a few key individuals at 

a community level
• Think about what happens after 

the trees are removed


